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Site 1 Analysis:  3rd & Jackson St   
 
Drive‐Time Trade Area 
The map on the opposite page depicts the primary trade area for Site 1.  The primary trade 
area  consists  of  a  fifteen‐minute polygon, determined by Buxton’s proprietary drive‐time 
technology. 
 
Residential Psychographics 
The  psychographic  profile  of  the  households within  the  primary  trade  area  of  Site  1  is 
presented below. 
 

3rd & Jackson St 
(Residential Trade Area Comparison)
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Data Source: Nielsen Claritas, © 2009 

Residential Dominant Segments 
A  segment  that  represents  at  least  three  percent  of  a  trade  area  is  a  dominant  segment.  
Following is a description of the dominant segments for Site 1. 
 

Dominant Segments Description Households % of All Households
5 Country Squires™ 1009 3.48
9 Big Fish, Small Pond™ 1033 3.57
10 Second City Elite™ 1002 3.46
13 Upward Bound™ 973 3.36
27 Middleburg Managers™ 1254 4.33
28 Traditional Times™ 1069 3.69
33 Big Sky Families™ 1663 5.74
35 Boomtown Singles™ 896 3.09
37 Mayberry-ville™ 900 3.11
41 Sunset City Blues™ 1320 4.56
51 Shotguns & Pickups™ 892 3.08
53 Mobility Blues™ 1685 5.82
56 Crossroads Villagers™ 1747 6.03
62 Hometown Retired™ 1276 4.41
63 Family Thrifts™ 1033 3.57
64 Bedrock America™ 893 3.08

3rd & Jackson St 

 
Data Source: Nielsen Claritas, © 2009 
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Site 1 Analysis (continued)   
 
Workplace Psychographics 
The psychographic profile of the workers within the primary trade area of Site 1 is presented 
below. 

3rd & Jackson St 
(Workplace Trade Area Segmentation)
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Data Source: Nielsen Claritas, © 2009 

Workplace Dominant Segments 
A  segment  that  represents  at  least  three  percent  of  a  trade  area  is  a  dominant  segment.  
Following is a description of the dominant segments for Site 1. 
 

Dominant Segments Description Workers % of All Workers
9 Big Fish, Small Pond™ 1392 3.45
10 Second City Elite™ 2474 6.13
11 God's Country™ 1319 3.27
25 Country Casuals™ 2278 5.65
27 Middleburg Managers™ 1466 3.64
28 Traditional Times™ 1872 4.64
33 Big Sky Families™ 3428 8.50
37 Mayberry-ville™ 3858 9.57
41 Sunset City Blues™ 1791 4.44
42 Red, White & Blues™ 1487 3.69
43 Heartlanders™ 1965 4.87
45 Blue Highways™ 1672 4.15
47 City Startups™ 1278 3.17
51 Shotguns & Pickups™ 2357 5.84
53 Mobility Blues™ 1290 3.20

3rd & Jackson St

 
Data Source: Nielsen Claritas, © 2009 
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Site 1 Analysis (continued) 
 
Leakage Analysis 
 
The  following  table represents an overview by store  type of  the  leakage or surplus within 
the studied trade area. This is represented by an index with 1.0 being the baseline. A leakage 
is reflected by an index less than 1.0 and a surplus is reflected by an index greater than 1.0. 
Please see Appendix A for detailed demand and actual sales by category. 
 

 
*GAFO refers to discount retailers that typically include the following departments: general merchandise; clothing and clothing accessories; furniture and home furnishings; electronics 
and appliances; sporting goods, hobby, books and music; and office supplies 

Source: Nielsen Claritas, Global Insight, © 2009 

 
 
 
The following table presents the trade potential variables for Site 1: 
 

Leakage/Surplus  $199,698,494 

Total Demand $1,115,224,417 

Total Supply $1,314,922,911 

Number of Households/Workers in      
Dominant Segments

18,645 / 29,927

Traffic Count 10,630

Trade Potential Variables Site 1

Estimated Household/Workers Count 28,966/40,329

 
 

Source: Nielsen Claritas, Global Insight, © 2009 
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Site 2 Analysis:  Taylor Rd & US 31   
 
Drive‐Time Trade Area 
The map on the opposite page depicts the primary trade area for Site 2.  The primary trade 
area  consists  of  a  fifteen‐minute polygon, determined by Buxton’s proprietary drive‐time 
technology. 
 
Residential Psychographics 
The  psychographic  profile  of  the  households within  the  primary  trade  area  of  Site  2  is 
presented below. 
 

Taylor Rd & US 31 
(Residential Trade Area Segmentation)
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Data Source: Nielsen Claritas, © 2009 

Residential Dominant Segments 
A  segment  that  represents  at  least  three  percent  of  a  trade  area  is  a  dominant  segment.  
Following is a description of the dominant segments for Site 2. 

Dominant Segments Description Households % of All Households
5 Country Squires™ 1009 3.65
9 Big Fish, Small Pond™ 1013 3.67
10 Second City Elite™ 1000 3.62
11 God's Country™ 851 3.08
13 Upward Bound™ 971 3.52
27 Middleburg Managers™ 1250 4.53
28 Traditional Times™ 949 3.44
33 Big Sky Families™ 1699 6.15
35 Boomtown Singles™ 896 3.24
37 Mayberry-ville™ 832 3.01
41 Sunset City Blues™ 1318 4.77
53 Mobility Blues™ 1684 6.10
56 Crossroads Villagers™ 1290 4.67
62 Hometown Retired™ 1276 4.62
63 Family Thrifts™ 1032 3.74

Taylor Rd & US 31

 
Data Source: Nielsen Claritas, © 2009 
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Site 2 Analysis (continued)   
 
Workplace Psychographics 
The psychographic profile of the workers within the primary trade area of Site 2 is presented 
below. 

Taylor Rd & US 31 
(Workplace Trade Area Segmentation)

0

3

6

9

12

1 3 5 7 9 11 13 15 17 19 21 23 25 27 29 31 33 35 37 39 41 43 45 47 49 51 53 55 57 59 61 63 65

Segment

Percent

 
 

Data Source: Nielsen Claritas, © 2009 

Workplace Dominant Segments 
A  segment  that  represents  at  least  three  percent  of  a  trade  area  is  a  dominant  segment.  
Following is a description of the dominant segments for Site 2. 
 

Dominant Segments Description Workers % of All Workers
9 Big Fish, Small Pond™ 1380 3.45
10 Second City Elite™ 2460 6.15
11 God's Country™ 1312 3.28
25 Country Casuals™ 2293 5.73
27 Middleburg Managers™ 1460 3.65
28 Traditional Times™ 1850 4.62
33 Big Sky Families™ 3387 8.46
37 Mayberry-ville™ 3869 9.67
41 Sunset City Blues™ 1778 4.44
42 Red, White & Blues™ 1453 3.63
43 Heartlanders™ 1926 4.81
45 Blue Highways™ 1658 4.14
47 City Startups™ 1265 3.16
51 Shotguns & Pickups™ 2391 5.97
53 Mobility Blues™ 1272 3.18

Taylor Rd & US 31

 
Data Source: Nielsen Claritas, © 2009 
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Site 2 Analysis (continued) 
 
Leakage Analysis 
 
The  following  table represents an overview by store  type of  the  leakage or surplus within 
the studied trade area. This is represented by an index with 1.0 being the baseline. A leakage 
is reflected by an index less than 1.0 and a surplus is reflected by an index greater than 1.0. 
Please see Appendix A for detailed demand and actual sales by category. 
 

 
*GAFO refers to discount retailers that typically include the following departments: general merchandise; clothing and clothing accessories; furniture and home furnishings; electronics 
and appliances; sporting goods, hobby, books and music; and office supplies 

Source: Nielsen Claritas, Global Insight, © 2009 

 
 
 
The following table presents the trade potential variables for Site 2: 

Leakage/Surplus  $118,994,410 

Total Demand $1,045,876,030 

Total Supply $1,164,870,440 

Number of Households/Workers in      
Dominant Segments

17,070/ 29,754

Traffic Count 20,340

Trade Potential Variables Site 2

Estimated Household/Workers Count 27,619/40,022

 
 

Source: Nielsen Claritas, Global Insight, © 2009 
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Site 3 Analysis:  I‐65 & Jonathan Moore Pike   
 
Drive‐Time Trade Area 
The map on the opposite page depicts the primary trade area for Site 3.  The primary trade 
area  consists  of  a  fifteen‐minute polygon, determined by Buxton’s proprietary drive‐time 
technology. 
 
Residential Psychographics 
The  psychographic  profile  of  the  households within  the  primary  trade  area  of  Site  3  is 
presented below. 
 

 

I-65 & Jonathan Moore Pike 
(Residential Trade Area Segmentation)
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Data Source: Nielsen Claritas, © 2009 

Residential Dominant Segments 
A  segment  that  represents  at  least  three  percent  of  a  trade  area  is  a  dominant  segment.  
Following is a description of the dominant segments for Site 3. 
 

Dominant Segments Description Households % of All Households
5 Country Squires™ 1009 3.61
9 Big Fish, Small Pond™ 1015 3.63
10 Second City Elite™ 999 3.58
11 God's Country™ 851 3.05
13 Upward Bound™ 970 3.47
27 Middleburg Managers™ 1246 4.46
28 Traditional Times™ 1003 3.59
33 Big Sky Families™ 1499 5.36
35 Boomtown Singles™ 896 3.21
37 Mayberry-ville™ 881 3.15
41 Sunset City Blues™ 1314 4.70
53 Mobility Blues™ 1682 6.02
56 Crossroads Villagers™ 1748 6.26
62 Hometown Retired™ 1276 4.57
63 Family Thrifts™ 1031 3.69
64 Bedrock America™ 887 3.17

I-65 & Jonathan Moore Pike 

 
Data Source: Nielsen Claritas, © 2009 
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Site 3 Analysis (continued)   
 
Workplace Psychographics 
The psychographic profile of the workers within the primary trade area of Site 3 is presented 
below. 

I-65 & Jonathan Moore Pike 
(Workplace Trade Area Segmentation)
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Data Source: Nielsen Claritas, © 2009 

Workplace Dominant Segments 
A  segment  that  represents  at  least  three  percent  of  a  trade  area  is  a  dominant  segment.  
Following is a description of the dominant segments for Site 3. 
 

Dominant Segments Description Workers % of All Workers
9 Big Fish, Small Pond™ 1394 3.50
10 Second City Elite™ 2459 6.18
11 God's Country™ 1308 3.29
25 Country Casuals™ 2185 5.49
27 Middleburg Managers™ 1465 3.68
28 Traditional Times™ 1883 4.73
33 Big Sky Families™ 3371 8.48
37 Mayberry-ville™ 3672 9.23
41 Sunset City Blues™ 1776 4.47
42 Red, White & Blues™ 1468 3.69
43 Heartlanders™ 1916 4.82
45 Blue Highways™ 1641 4.13
47 City Startups™ 1269 3.19
51 Shotguns & Pickups™ 2169 5.45
53 Mobility Blues™ 1282 3.22

I-65 & Jonathan Moore Pike

 
Data Source: Nielsen Claritas, © 2009 
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Site 3 Analysis (continued) 
 
Leakage Analysis 
 
The  following  table represents an overview by store  type of  the  leakage or surplus within 
the studied trade area. This is represented by an index with 1.0 being the baseline. A leakage 
is reflected by an index less than 1.0 and a surplus is reflected by an index greater than 1.0. 
Please see Appendix A for detailed demand and actual sales by category. 
 

 
*GAFO refers to discount retailers that typically include the following departments: general merchandise; clothing and clothing accessories; furniture and home furnishings; electronics 
and appliances; sporting goods, hobby, books and music; and office supplies 

 
Source: Nielsen Claritas, Global Insight, © 2009 

 
 
The following table presents the trade potential variables for Site 3: 

Leakage/Surplus  $235,960,648 

Traffic Count 17,660

Total Demand $1,166,575,358 

Trade Potential Variables Site 3

Total Supply $1,402,536,006 

Estimated Household/Workers Count 27,943/39,773

Number of Households/Workers in      
Dominant Segments

18,307 / 29,258

 
 

Source: Nielsen Claritas, Global Insight, © 2009 

 
 
 
 
 



                                                             
  

     
   
 
 

11

Site Comparison – Primary Trade Areas 
 
15‐Minute Workplace & Residential Trade Area Segmentation 
 
This side by side comparison of the three primary trade areas shows the compositions and 
characteristics of the workers/households to be very similar.  This is not unusual and can be 
expected in an area with potential sites in close proximity. 
 

Trade Area Comparison 
(Residential Trade Area Comparison)
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3rd & Jackson St Taylor Rd & US 31 I-65 & Jonathan Moore Pike  
Data Source: Nielsen Claritas, © 2009 

Trade Area Comparison 
(Workplace Trade Area Comparison)
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 3rd & Jackson St Taylor Rd & US 31 I-65 & Jonathan Moore Pike
 

Data Source: Nielsen Claritas, © 2009 
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Site Comparison (continued) 
 
15‐ Minute Trade Area Statistics  
 

Trade Potential Variables Site 1 Site 2 Site 3

Estimated Household/Workers Count 28,966/40,329 27,619/40,022 27,943/39,773

Number of Households/Workers in      
Dominant Segments

18,645 / 29,927 17,070/ 29,754 18,307 / 29,258

Traffic Count 10,630 20,340 17,660

Total Demand $1,115,224,417  $1,045,876,030  $1,166,575,358 

Total Supply $1,314,922,911  $1,164,870,440  $1,402,536,006 

Leakage/Surplus  $199,698,494  $118,994,410  $235,960,648 
 

 
Source: Nielsen Claritas, Global Insight, © 2009 

 
 
 
 
 
 
 
 
  




